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Confirmation of qualification (=i

Team Leader Bai Ma is a Master of Digital Asset and Media Management from King's
College London.
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The three team members are from King's College London and the University of Sheffield.
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2026 QS world ranking
31st
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2026 QS world ranking
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Team Leader

BIFAGRS=A

23a1 We B

MA In Digital Asset And Media Management

CHEEZREAFR - SEEEMLT
GPA: 3.8+ | Academic Honors: Top 1st Class

Best Sound Design, 19th World Ethnic Film Festival (USA)
£ 19 BHRRERERT (EE) HESERRITR

Best Student-Sound Short Film, 2020Universe Multicultural Film

Festival
2020 BkZ T B E T RIEFEFSREA

Produced & hosted 40+ episodes at Hunan TV International
Channel

wr DOEPRSmE S EH T B40RHA

Developed 30+ strategic proposals at National Radio and
Television Administration Smart Media Lab
BRI EIFTSEIN = A AR IREE30RN



Market Demand B;:7E=8 3

UTESISEEFBARPTREARPE (FRER)

X EXR

Tourism heats up as China opens unilateral visa-free access to 50

Hftn, R, BT B, 72,

y . Tk R BE. B IREL. F0K. HEEHA. FME. #ES. BH (EEOE82025F6B9BET (LiSt Of
countries starting from 2023 u-nila;ceral
w O s visa-free
E 2023£Ej@ 1 I:Fl Bﬁgggs(jso/l\%:(ﬁmﬁﬁﬁgg Bﬁiﬁgﬂﬂiﬂ T§ FIRE. BFE. B, #E. SHE (EEES2025FcA1BETREND Sggg)trieS’

Hunan Tourism's Going Viral A New Window for Global Collaboration

W FABRITHIZELL EFREER A

As of July 2025, the topic 'Zhangjiajie’ has
received over 26k engagements on tiktok alone,
and a large number of bloggers have posted
Hunan travel videos on YouTube.

In April 2025, Hunan Literature and Tourism held a
promotion meeting in London, UK, which gained
the attention of international professional tourism
media. It is now a strategic window for official

#ZFE20255F7H, (N'IKFRFR X—1EAHIELiktoksk mobilisation and international coo i

peration to
22.6525, KEFLTHE YouTubeEﬁ,Eﬂ@fjﬁ{ﬂ)h promote the internationalisation of Hunan
Bl ‘ Culture and Tourism.

| 202548, WMEXIREREOIENENS, FEE
= LA SRS, BMESEANE. EFalE,
e — R SR T A0S B I,

@@ | Changsha, Hunan Province
‘‘‘‘‘‘‘ ena Schell - 2.8 5% E

nnnnnnnnnnnnnn

s G EEFER A W R P Hunan Province showcased in London with
''''' : ; ¥ &Y et cultural extravaganza and tourism drive

+ 21:58, 04-Apr-2025

CGTN

a EPZBH n Tou 14dy J ngxi
T vel Itinerary: Furong Anci



Market Pain Points BG:v 3=

Difficulties for foreign travellers visiting Hunan's humanistic attractions

IMERE SR AN SR EEES

Dispersed
: language
lack Of Interest 9 . g attractions
= WA barrier \
<IN \E_‘_B EE \/\\\/ :H:&
a5 PRIF
) JK/L
| ..“>j -k
‘ _ ey
How hard is traveling China with absolutely no knowledge of the ‘ ¢ N >~ 42
language? | will try to learn as much as | can before | go, but will
by no means be able to speak or understand it. I'm not so worried
about the cities but | plan on heading out into the countryside as
much as possible.
As of today (202 5) the

Because of the cultural
distance, most foreign
tourists do not know
much about Hunan
culture and prefer
natural landscapes.
RS EERR, KZE5H
ElF SRS TR,
BmisiEEAE.

Hunan lacks guides in
English, and even the
central city of Changsha
has only about 35%
English coverage of
introductions to major
scenic spots.
WER/DRES R, BIER
EPIL,\iﬁJZFEJct//", FEEXN
RN BEFMNLI35%,

number of identified
immovable cultural relics in
Hunan Province is over
30,000, widely distributed in
14 cities and states. Tourists
cannot visit them in a
centralised manner.

gZ=Hna1 (2025%F) |, #HEae
KLEPRIA B E N &8
E3R4k, HizamTF140mm.
HETTEEFS,



Market Positioning W& 7i =i

Differentiated positioning

?F;Jr Goil Target user group of existing projects
AHE Bix BiRFFEE S¥En
: The success of intelligent

Brez.a king plown Overseas cultural cultural tourism cases such
barriers with travellers as Palace Museum “digital
immersive IR four guide” (EEL=S:)

an e brits useum X
cultural Smartify (KEEEYIESAIS
an that Reople who love L'-l’iﬁ_\iﬁﬂl gm(artify éﬂé)
experie Ces. d Chinese culture and
evoke emotional history but seek new
resonance around == CXPEFIENces . : o
A E‘.—E?YWU_JEE@JE* Serious ho:noge.nlsatlodn.

A Waeln 7 AEHAIHIARE (3ol calSRR ad"at'°"' c°d.e
LR A5 SRSy iy
FIuGEEZE, IGfctd Educational templated.)
RS Institutions / Study ES Gl D alm AVE ]

Tour Market HIFERESIE, SARRIL™
BN HRATT &, RENBEBEEEHE.

ARE, ABERK.

Aimed at overseas travellers, this project solves the pain points of traditional cultural tourism such as single
content, outdated explanation mode and weak cross-language communication power through Al-driven
immersive cultural experience.

AHEERBIIMNRE, BIARGRGTEIRE, BRMEFSIDORRETRE—, ABEIIRE. BEMEENSESTRER.



Uil = Py

Project Introduction

‘Echoes from Hunan’ project develops the following 2 core businesses

AR EEIE EFE2H LA TALMLSS

Introducing Al technology to major humanistic
tourist attractions to address language and
background knowledge barriers
EFAANRIFEEASIANAEAR, FRIESHESH

IRMEES
Creating China's first Al-enabled private non-

government organisation for the development of

Hunan spirituality.

E 7 REE AR BEE A ERIRAEER

fﬂﬁﬁ?f’é% a7

Helping scenic spots to build a publicity model to bring
culture and geography closer together with information

dissemination

EHQEREEEEEN, IMERISHERIEXASHIEAIEE

30, 000 words of Dialogue with

research materials m;gh;ul digital celebrities
as a guarantee across time and
A FERIMNATF AR space
HeRa S SHFE ABHERE
effective ; attractive
A5 Creating Short 1 EIDS

Historical
Storytelling Dramas

T35 LA G R



Project Highlights 1 ERU1=EI-¥

Use of multimodal AI big model base, forming 3 core technologies

IBHZEEALRERBDLE, B = KiZOER

Emotional Digital Human Intelligence
Drive Engine
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Al human-machine co-ordinated interaction system

ANV AR ERS

AIGC Narrative Paradigm Integration

©BMtopK3A
\

Qurzines

9~ ommmsmREzE A
—_—

SRR 0 )

OmE

KBS

AIGCREEUER

Input 1
Input 2
Input 3

Instructions

AIGC Tool 1

AIGC Tool 2

AIGC Tool 3




Core technology 1R: 1% ;74

Demand for virtual

Background \ human market is
BARFELYS | increasing year by year
EYAGIGEREFIES

2017-2025% FE S Boly b 1 ah i A0 8 e T

Size and forecast of core and driver market of virtual human in China, 2017-2025

43.5%
4
39.2

2024

69.9%

1% 65.3% 68.8%

33347

1866.1

10749
lez.z lzo.a

2021 2022

645.6 80.6

346
N

2020

‘ 379.1
1258

80.9
8.1 14

20.5
- 205.2

2017 2018 2019 2023E 2025E

mm Virtual humans drive market size(billions)

FEUATEENTHIAIIE

Virtual human core market size(billions)

FEEUAZ OIS

Driving year-on-year market size growth

TR IAAMRRI LI KR

:

k

Core market size year-on-year growth rate

B EAIER R

Emotional Digital Human Intelligence Drive Engine

BRMLEF A EREIRENS |22

Natural language
processing (NLP)
BAAESIE

Using NLP Models
{FFANLP&EEY

4

Extract entities and
relationships from the
literature and combine them
with a rule engine to
improve accuracy.
MIBRPHESE IR R, &5
A3 |ZEIR TR,

4

@T ) | Adding entity
information to the pre-

training phase for

domain adaptation

training.

TEFI) | 1E5B BEENSEAMS

BT EERD) 125

BIRRINPEAR IR R

uuuuu

Large model
personification

KRB

Knowledge graph
visualisation

FIRERS AT

4

Technical
points

RAER

Reinforcing the typical

narrative paradigm
through

RLHF&@IIRLHF3E{ BaRI4Y

=Bl

4

Multi-
Perspective +

Dialect Narrative snsn=cii

ZNA+HENE

E N




Core technology 2 R: UK ;-7 ¥ Al human-machine co-ordinated interaction system
AIAINEZRZER SR

Agent intelli | oChi Uglichy/ Com.bined. with ITBS (Location Based
BRSOV Services), it provides AR tours to
enhance the interactive experience
and supports intelligent generation
and driving of actions to provide
users with an immersive visual
experience.
Z5LBS (ET(ERIIRSS) |, =HAR
S8, EmEAE, FxFEEiERYE
%?ZEJZ%DEIXEJJ,%J%Fﬁaeﬁiﬁi%itﬂ’\]m%
v

—
= = wikalv
Intelligent Agent Structure ~

}. 10
ino s
fy

Effectors

Agent

Support natural language Q&A,
multi-language virtual tour,
embedded with emotion
calculation module, recognising
user's emotion and adjusting the

Human research
information to generate a
database and Al

BEIHRXIE MRS SRR R RTIE.

explanation style ; technology to assist in its
O W operation

SZSHAREIE, SESENSA, 1 AR,

BMABRITEER, RBIAFBEEHAE = AR AREEEEST

Nt B
L




Core technology 3

Story
Generation

& 34 907

+ Selection of Qwen,

DeepSeek family of models

for domain adaptation.
iEAQwen, DeepSeekZEFIiE
BT iaiEHD

« Building a corpus of
100,000 Huxiang stories.
181210 SRitHREEEER

~ Standard Prompting
et

| a Roger has & tenns bals. He buys 2 more cans of
tennis balls. Each can has 3 tennis balls. How many
tennis balls does he have now?

A The answer is 1.
Q: The cafateria had 23 apples. If they used 20 o

rmake lunch and boughi & more, how many apples
do they have?

. Model Output.
| A The answer ie 27 x

Chain of Thought Prompting

~ ALt}

Q: Roger has 5 tenris bals. He buys 2 more cans of
fennis balls. Each can has 3 tenris balls, How many
tennis balls does he have now?

A: Roger started with § bal's, 2 ¢ans of 3 tennis balls
ach s & tennis bals. 5 + 8 = 11, The answeris 11

Q: The cafuteria had 23 apples. If they used 20 10
ke lunch and bought & mare, how many apples

/| dothey have?

A ettt} .
1| A The Gafeteriatad 23 apples originally. They used

2(1to make inch, So they had 23 - 20=13. They

- bought & more apples, so they have 3+ 6= 8, The
| anaweris 9. of

A3

Al

knowledge
graph
AT P 3%

Constructing Huxiang Knowledge
Graph . Combining multimodal Al
technologies such as target
detection, OCR, and speech

recognition to extract structured

knowledge from unstructured data

such as images, videos, and audios.

EEAHANRENS S S BRI, OCR,

IBERBISFZARTAAR.

AIGC Narrative Paradigm Integration

AIGCHHHEAE

CoT Tips
Project

CoTH#H» L

Involves prompting a language
model with questions and then
guiding it to generate a chain of
thought: a series of intermediate
reasoning steps leading to a final
answer. An example is the dynamic
generation of virtual tours.
SRANERTESIRE, AESISHE
FY—RBHE: —RIISHRESZP
[EHERLEER, IR S EERNSAERK.

Topic
Logical
Reasoning

W4 3 B HE PE

The Al review mechanism
ensures that the Knowledge
content output from the Big
Model complies with policy
requirements and avoids
erroneous or sensitive
information.

BETAIFZANE, RERAIRE LAY
HIRABFTSEBERER, BRiERK

wne | ¢ \
Agent | WK
HEFRR Cars ) ()
wuu ) ( )
M Post-Training | EVS. :
s :
o [0 (o) ) (=) (=




Project Highlights 2 ERI1=E1-V.

Using the power of social media communication, telling history as a story

ERLRZRISMEET, IEHEHEANS

Fallen Wood Lin (Longyan).

Ape Assisting the cast and

|:am e actor of Zhou Zhen in the 2025.6 version, "Hexi, Hexil iz relly not an ordinary popular crew to p rom Ote th e f| I m

and specwaITzed school h\lstow drama, it \s‘a\‘reat?y a very mature drama‘ Wllh strong on b Ot h c h i nese an d

omamentation, commercial value, and arisfic thinking. The 2025 version is much richer than E | o h | f

the 2024 version, the length has been increased by 40 minutes, and the images of all the ng IS p at _S_rm S. ) :

characters are more three-dimensional, sucking te audience info that furbulent revolutionary 'I"j]‘ﬂ,’] EU ZHT:E I:F' 9&1 ML zr_:?]_#{ &l o I e P 8
nline Promotion

i i fl £33 I L =A==
era litie by i, and the emotions are pushed to a climax in waves, "Hex, Hex! == Really well EEJE%’

donel | ‘ 2 ﬁiﬁr
T ‘ > £;§ i

Filming and staging,
adaptable to a wide
range of theatre
formats

R, FoEl, JENS
MR B0

Participation in the
creation

S561HE

Participation in home and

abroad to create works of

interest to both Chinese

and foreigners. riainal ri
Y - P Original Script
SR [REIRIZA




Project Patents RUd=k=il

oo SGE
08
S e A R 3t B B RS

g c ) e gAe >
FEARAREE RS HSEHLE 1 #{’rhl{i‘u..u[xli 7
- T PESEBLE O % B 63 i i Is &£ W T ONMBARRRE RS
Hia FARANERRERR ne. asaenne VL0
HEARAREE R 4 FESEHLE P % 1 b i i 1 ' '
VERCHLE 5 %1% B it i -

B A MWAE

FFRFRE M 2020408128
HAREEN: 2020810H200
LOLT e
LR A
® = 8 20215R1043291

M, SdEEERE PORE, MU ERRT SR,

;:.\ W, BENRRES SO, N L SATHRE s
A ER ) [
gy m =N T
> ) o £ % 2 B EE
(=% I X E- \ ] : o
W / * oo 4 atmath ; R‘{r e
o e : - <

- Wifi based smart attraction applet software

5 ETwifiRiEBRRUINEFIRMF 2021SR0567124
- CNN-based Image Intelligent Recognition System

Software  EFCNNREREESRSIZES 20215R1043291
Copvriaht - Content optimisation system based on educational Feed streams
alalat AP LLF, ETHBFeedRNASHILRLG 2021SR0461614
Reqgistrati - Image classification system based on deep feature fusion
on ETREFUIRMSHNEGRD ERE 2021SR1043290

- Science and Technology Big Data Resource Fusion and Evolution
Analysis System Platform
PR AHUERIRR S BB DR FTFEE 2021SR0531930

B8 GERER R R GRS R R ) 1 i

i AR 461 B E R ALR

o1 b1k P L R A I 1
iESEHLEK P e

NEREN

EEE
ik

2

patents

5 Software Copyright Registration+2 patents,
protecting the project

hLERE, RIREFl, AREFRSPH

4 ~ msmarel
. P msmemres
410000 v L
oo
I DR
e SIS BRI
- re— e

AMTHABATRRAGRSRRRANK
EmeHeRStARARERENRANE

- A cross-modal text-video retrieval
method based on spatio-temporal
relationship enhancement

— R TS XRIRAREIRS SRR
1WEGE 2021113122331

- An image retrieval and classification
method based on deep CNN features

—HRETARE CNN BRI TRNS
$£731%2021106293650



Cultural Tourism
Case Experience

SCHERBES

Coupling Mechanisms and Development Patterns of Revitalizing
Intangible Cultural Heritage by Integrating Cultural Tourism: The Case of
Hunan Province, China

by Chuanchuan Yuan 12 2@, Li Gan 3 = and Huili Zhuo &

* School of Art, Soochow University, Suzhou 215123, China

2 School of Art and Design, Shaoyang University, Shaoyang 422000, China

3 School of Design, NingboTech University, Ningbo 315000, China

4 School of Software, Hunan Vocational College of Sciences and Technology. Changsha 410004, China
* Author to whom comrespondence should be addressed

Sustainability 2022, 14(12), 6994; https:/idoi.org/10.3390/su14126994
Submission received: 29 April 2022 / Revised: 3 June 2022 / Accepted: 4 June 2022 [ Published: 8 June 2022

(This article belongs to the Special Issue Sustainable Tourism and Cultural Heritage)

Abstract

The integration of the culturalicreative and tourism industries is one way to present different types of regional cultural
heritage to the world. This study examined the coupling of intangible cultural heritage and cultural tourism
development in Hunan, seeking a pattern for the development of the former under the latter. The study included
analyzing the coupling betweon tourism resourcos and ICH and cxploring medes of revitalizing or developing ICH in
the context of cultural tourism. We used methods of GIS spatial technology, including nearest neighbor indexing,
kemel density estimation, and queving analysis, to estimate the kemel density of a buffer of points (high-speed
railway stations, and 5A and 4A scenic spots) and lines (high-speed railways and highways). The results show (1) the
overall spatial aggregation of Hunan's ICH resources: (2) how tourist attractions drive ICH resources, as illustrated by

tha counlinn hatwesn the anatial distributinn of >4A attractions and ICH: and (3 tha natterm of hinh-snesrd rmar and

Project preparation history prilzE-i=1:1 =

Overseas Information
Collection

BIMSRINE

Technical
&Theoretical
Guidance

Transnational
group meeting

] P 7 A8 =

investigative

interview

R Vi



Proiect aration historv i = Field research in Hunan
roject preparati " INBE&hiE i il

o ‘
et o
= .

video recording

Site building
mapping




. Hesen Cai Digital human: For interactive experiences
Practical Case 1 SCR A1 and short animated films
SFHHRUFA : BFRaEEMRENERER

w© P PN
Step 1 Step 2 Step 3

Selected Cai Hesen, a

% D Modelling from Synthesis of interactive short films
TR historical AEEH
thg scenes inpthe sggrt. film photograEEp hs\;:p/— 1] S ASREAIISRE
were shot on location first. gi@fﬁ““)ﬂ'_ Liin) LS

105 FE B X S AU A SRR
PAIFE, H33E R TR
R RFNEASSHEHE,




Practical Case 2 SEPE (12

(

In November 2023, Digital Intelligence

Cultural Tourism and Tianxin Ge

collaborated to create an online digital

cultural experience hall.

2023111,

"B SR

SXRUEEE

FIiG%e E 8T SLIRIRTE

Numerical Intelligence
Huxiang Exhibition

ORI

Cloud Exhibition: Breaking the distance limit,
designing online tours for overseas travellers

=RIE: FIRIEERE, AiEINEERiTE LS

.

Exploring the development of Hunan

culture with unique digital interactive

game.
BRSNS FERINES | S
RS R R RIDTE

& i

Access the micro-app

Q HER

Visit the digital

exhibits

° |

Qmﬁ'ﬂ?fﬁ“ﬁ Q HIERRY

Redemption of
electronic medals

Receive points

%

\1

exhibition area digital person Experience Scene
X #H=EA TR R
= —

Selected artefacts from Hunan's 50 years
of history during the late Qing era
BRI R S A A .

R —3 TITEHM

i€ - #
FENE

winne



Practical Case 3 SEREEERI3

(HileE, HikE) (Swnrise)

* 90 0W-E

6.0.%

Sunrise: Hunan Story Micro Drama

F RS R]

HUNAN UNIVERSITY

Presents

SUNRISE

No matter what I do,
I'll all become history.
Only by choosing this
path can I create history.

2024 6/01 | 6/02 7:30 p.M.

HUNAN UNIVERSITY AUDITORIUM

2024-12-19

Life Milestones! Thank you! Thank you Huda! Thank you Hunan University Drama Troupe!

wgsyVxghJg
024-12-19

'One of the greatest theatrical productions in the universe”



Project replicability i H nf )1k
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137 media companies - audiobook
recording, voice-overs for adverts

137 BRAEW —— HHBRE. FERS Collaboration with TikTok,

live promotion on both
overseas and Chinese
platforms

&1ETikTok, RRIESIMIHR
EESEHBER
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Fund Use EE&{HH

14% 15%

expert

Procurement of

guidance materials
13% Current
. Cumulative cumulative funds
E t :
rg:tlglmen expenditure of 28 are roughly in line
30W RMB tecn with expenditures
. R felchresearch LERiH RS ST
s 30WART EEARET
Technical

Research and
Development

Technical Field Procurement  expert
gesealerh andt research of materials guidance
evelopmen iR ) o
HREL SEHtbiREEHR MERE ExRjsS
9w 8.4W 4.5W 4.2W

Future goals to
start making a
profit
REBIFFFIRHT

=7

Equipment
rental

REHEE
3.9W

— 63.27%

<

Source of funds EZEKE

Funded by Hunan University
Overseas Alumni Foundation

AAXFIMREES S

Support for
innovation and
» I entrepreneurship

© ZREA

Domestic and International
Customised services
ETIRS
« Physical product: Digital Human Series

XL m: HFEARS

« Online services: digital technology guidance

£ LIRSS: BFERAIES

+ Programme design: provision of cultural
communication proposals

ARt REEERR

36.73%




Team members Bzi|/N5 713

Bai Ma 5#H

MA In Digital Asset And Media
Management, King's College London
CHEEZ TR SRR ETEM LT

Project initiator INEHA&#EA
Responsible for project promotion
and international co-operation

ERMBH SEFREE

Taneesha paranjape

LL.M. in International Financial
Law, King's College London
CHE T F=Efrer AL

Team Legal Advisor FIBAIEERE]

Binghong Dong =A% Mikayla Bennett

: MA In Politics and Media in East
( Asia, The University Of Sheffield
. | B RERFZRIBGE SR
Project core members TRE#Z/O R
LU) Cultural content creators
.

MURBLIEA

MSc Advanced Computing, King's
College London

CHEEF et ST

Team Technical Manager

BIAIRAR R



fii I,

David Young

Lecturer in Digital Media and Culture,

Justin Winslett

Lecturer in Chinese Studies, The
King's College London

{EHE EFBEESLHIT
PhD at the Centre for Critical Theory
fitFIIEierhiME T

university of Sheffield
BEHEREXFPERFTHIT

Hao Chen B %

Professor of Information, Hunan

Zhe Wang £ ¥

3 } Associate Professor of Journalism and
University

AMRAXF(ERFHREE

Director of Innovation Research

Communication, Hunan University

MRXF IS EEFREHR

Institute, National Supercomputing

Centre Changsha
EREFKOROEFARERRR
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Rich talent pool Professional guidance on
SHATES cultural communication
BIRINILIEEES

Attracting overseas students th?:tf City is a p:jofeisional film Eneij(iipgc'l'uogu Cu:_t_ur.? g
. . . and television production company i - edia Company Limite
|ntfer.ested mGaInesh thlture offering a wide range of co- ( 1351‘5@3'(1’615%5&’&5 offers to organise
to join the team on their production services for film and cultural and artistic
own initiative television projects and crews from exchange activities.
B3 ISR E S A B S IMBRAIRA il over the world. } IEEHRA X AEEIRAT)
it SRR kEGhosts City R—REWSANHK - R SR RS

RE, SEEEHRSRSANEN
EHIFARH S TTeAIRRSS .

ar aw eP o® oS
s oy 'S ¥ ]

]
e

ertificate of Excellenc
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=¥
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L]

~
0
]
.
.
0
v
'3
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']
\

usT 26,2018 £ ]
=

2

Hi &/ I heard you're currently
working on a tourism development
project in China and are looking for
alegal advisor. I'm really interested
. —could you tell me more about it?
17:26

Sure, it's a project about Hunan's
culture and the application of smart

¥ s ‘ ]
38 - 2. ‘;) -~ 2018 Produced play ‘Talk
S AN Show Boy’ won Best

; , R s 3£ ~ Screenplay at the San Diego
techndoges. 7274 The company's production ‘The Long Night' was L R-2= 24 :
selected as a finalist in the Official Main i \ lCJI;;!\dren s Film Festival,
Competition of the 36th Angers Film Festival 3 ; {

N FREEEEMIE) LB TR

AFHE (KR \EFE36EEESREFTERE (R

hERE




Dedicated to cooperation in study
tours for overseas students

BT BIV2ERFRITSE

Enhancing national soft power

IEAEIRKES

Creating a internationalised and
diversified Hunan

FTSERRME. ZrTithdisiEE

Meeting with the administrators of Wetherby
Senior School, Francis Holland School, School
Pupil Admissions and other UK primary and
secondary schools to promote cultural
dissemination through education.
SEREFERNFERESH, AHEHENXLE
i

Exchange with young entrepreneurs from
around the world to showcase and promote
national culture

SttRFMBFNIERR, RRBAZRIRL

Feeding Hunan with overseas resources,
creating a more modern, accessible and
enriched international image for hometown.
ABNSERIENRE, ARSITSENN, BHE,
EFENERFRR



Increased level of
digitisation
HFUWKFRE
2025-2026

* Focus on newer
iterations of Al
technology
KIFAI R AREFIER
e Publicity focus
shifts to overseas
social media
platforms
EfRELEBEEI
HRZEARTEE

AR

Expansion of
dissemination

SHBET K
2026-2028

e Co—operate with
travel agents for
product promotion
BERRITHL
* Formation of an
independent Al
cultural tourism
brand

F2 BRI NI A | ST
h#

Al Cultural Tourism
Model Improved and
Promoted

Al ERIRIURSTE
2028-2035

 Further
dissemination of
standardised and
improved Al
cultural tourism
systems across
the country
B— SR ERTE
EWAI IR R G
I &E
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Al-Enhanced Cultural Tourism Innovation Project
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IMBEREA: 5t
Project Leader: Bai Ma

SZ=AR: HARECIRE
Category: Postgraduate Idea Stage

SETAR IGl}ggg SRR : University of
Participating University: LONDON Orating University: Sheffield




